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PETER TANNENWALD
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October 19, 1998

Magalie Roman Salas, Secretary
Federal Communications Commission
Washington, DC 20554

Re: Report of Ex Parte Communication
RM-9260

Dear Ms. Salas:

f!!>ElW. COMroIllN:.'~T!OOS COMMlSSiliH
0fFIC.i OF \'Hi ;)EGRETARV

Pursuant to Section 1. 1206(a)(2) of the Commission's Rules, this is to report that oral
ex parte presentations have been made to Commission decision-making personnel, on behalf of
the Community Broadcasters Association (lfCBA If) as set forth below:

October 7, 1998

Susan Fox, Senior Legal Advisor, Office of Chairman William E. Kennard
meeting with Douglas Jensen, Second Vice President, CBA

Jane E. Mago, Senior Legal Advisor, Office of Commissioner Michael K. Powell
meeting with Douglas Jensen, Second Vice President, CBA

Anita Wallgren, Legal Advisor, Office of Commissioner Susan Ness
(and briefly with Commissioner Ness)
meeting with Douglas Jensen, Second Vice President, CBA
and Michael Sullivan, Executive Director, CBA

Keith Larson, Assistant Chief-Engineering, Mass Media Bureau
meeting with Douglas Jensen, Second Vice President, CBA

October 8, 1998

Commissioner Harold Furchgott-Roth and Legal Advisor Helgi C. Walker
meeting with Douglas Jensen, Second Vice President, CBA and Michael Sullivan,
Executive Director, CBA r" ,"10..1. ,
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Rick Chessen, Senior Legal Advisor, Office of Commissioner Gloria Tristani
meeting with Douglas Jensen, Second Vice President, CBA
and Michael Sullivan, Executive Director, CBA

At these meetings, Mr. Jensen described the group of low power television ("LPTV")
stations operated by his company in northern Georgia, including the value of the local
programming service provided by those stations and the problems those stations face finding
replacement channels after displacement by full power digital television stations. Mr. Jensen
also discussed why he personally believes so strongly in the importance of LPTV and the
localism that characterizes LPTV stations.

Mr. Jensen left copies of a short paper and a brochure with Commission personnel with
whom it met. Copies are attached to this letter.

Very truly yours,

~
!

! . ~ -./-.9-.l'------
e er annenwald

Counsel for the Community
Broadcasters Association

cc: Mr. Sherwin Grossman
Mr. Douglas Jensen
Mr. Michael Sullivan
Commissioner Harold Furchgott-Roth (Mail Stop 0106)
Helgi C. Walker, Esq. (Mail Stop 0106)
Susan Fox, Esq. (Mail Stop 0101)
Jane E. Mago, Esq. (Mail Stop 0105)
Anita Wallgren, Esq. (Mail Stop 0104)
Rick Chessen, Esq. (Mail Stop 0103)
Mr. Keith Larson (Mail Stop 1800)
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CHAM8ER o F COMMERCE

February 13, 1998

To Whom It May Concern:

On bchaJf of lhc Dalton- Whitfield Chamber of Comlllerce, I appreciate lhis opportunity to
comment on WDNN as a positive inOuence in our community and un asscl to Utii' organization.

As a former journalist and political communications specialist, I have growl) to n:spcd
WDNN as an effective communicator and a community uuvoeatc. WDNN is an active member
of our Chamber and our organization has directly benefitcu from the positive local cowragc l1r

our community and region.

In particular, WDNN hns stl'engthened the politicallics OrOlll" l:Ol1l111llllity by prnviding
excellent coverage of lhe Georgia General Assembly amI our annual Washington l1y ill. Eal:h
year, WDNN conducts a candidate [orum that gives our voters an objective upportunity to kam
about all candidates wilh its call-in question anu answer session.

WDNN steps beyond the lraditional role of a news organization by advol:utillg lur btlsil1es.'l
and the community on key issues. Through Doug Jensen, WDNN was instrumental in lobbying.
U.S. Senator Max Clclam.llo establish a district offil:c in Daltoll. Uy nuting quality or lili; and
economic advanlages ofour community, WDNN successfully convinced Sell. Cleland ill this
highly important, political decision.

Staff at WDNN was invaluable in assisting the Chamber in assembly a "cummunity victories"
video presentation for a Town Hallmccting conducted by Target Tomorrow. 11 cummunity
visioning project. I have personally worked with more than six r,;urrenl employecs or WDNN L111

various news stories and community projecls. My slaIT ano I can aUest tu thcir prokssionulislll.
contentiousness, and dependability.

WDNN is a valuable resource to our community. We I.:an dcpcnu Ull WDNN Itlr positive
news coverage, conullunily support, and support of Chamber programs. Pleasc l:unlacl mc if \eve
can assist you with additional information.

Sincerely,

~,¥Jf~
Rex Hammonu
President/CEO

524 Holiday Avenue, Dalton, Georgia 30720-3719, 706 218 7373. hI( 706 226 H7J~
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WDNN - NORTH GEORGIA TELEVISION

I. T. h.......111., ;.....nc, .. th,::~~~~=~~~~~~:prodnc'••• ;A" A.d h••", ."'".,t. I
2. To mentor beginning reporters who will one day be the leaden of tile broadca~tin~ indu~try.

--_.'~- ,---_.--~_ ..-~._--- --' .. - '_--.- -- -------_.
WDNN'. LOCAL PROGRAMS

WDNN lc; a local news and information provider that includes a daily news program. 3 weekly
community talk shows, 8 local sports shows, several political specials though out the year,

local election coverage, local church services and several local lmsiness progmms.

Ti,e Value ofLow Power TelevM'ioll
THE DISTRIBUTION OF INFORMATION TO OUR COMMUNITY JS PROVIDED BY
THREE TELEVISION SOURCES:

I) The national news sources (ABC. NBC. CBS, CNN. etc) llsually provide nalionalncw5 butllolhing
locally.

2) The regional news sources (NETWORK AFFILIATES IN DMA) usually provide national, state and
local stories in lheir DMA.

3) The local news sources (LOW POWER STATIONS AND CABLE STATIONS) usually provide
only localncws and sports to the community Ihey serve.

CRITICISM OF THE MEDIA IN OUR AREA:
1) TIle media (NATIONAL & REGIONAL) approaches ncwsgathcring from a ncgative point of view

instead or a positive view. This kind of news promotes an attitude tltllt effects tl'e quality of life i"
our communil}'.

2) The media (NATIONAL & REGIONAL) usually reprcsent only the negative issues concerning the
general public igooring their responsibility to the cOlllmunity's public servant. This philosophy
complicates the public servant's abilily to govern affecting the quality III life in IJur community.

3) Since the media (NATIONAL & REGIONAL) has len its primary purpose ofbcing a public servant
and is interested in ratings to gain profit, they provide scnsational stories inslcad or needful stories
affecting the fualily 0/life in our community.

THE CHATIANOOGA DMA:
The Chattanooga, Tennessee DMA covers three (3) states (Tennessec, Georgia and North Carolina)
and seventeen (17) counlies.

conlin",," on next pU1:e
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THE NEED OF THE AREA IN THE CHATTANOOGA DMA7:
l) There is a daily nccO for Ihe distribution of local information ill each of thc 17 counties.
2) Each county has its own political arena, school systcm, challllx:r of (;OllIlIIel"Ce lind COllllllUllity

organitalioRs that need infonnation dislributcd quickly.
3) Those in public officc Ileed to communicatc llnd those illthc gCllcral public lIeru 10 kilO\\' of clHrenl

situations IIIaI are alTccting their cOlllmunity.
4) Because the Chaltanooga DMA covers a good portion ofTcl\l\cssce aud Georgia (here is a neel! 10

separate Georgia IlCWS from Tennessee news.

LOW POWER IS THE BEST DlSTRlUUTOR OF LOCAL NEWS AND LOCAL IJH.OGRAMS:
The only providers of local news by television in our area arc

full power slations, cable access, and low power television.
O/these three LPTVdoes tile best/or 'he/ol/oll/ing reaso1ls:

1) Chattanooga TV cannot adequately serve the entire DMA of sevcntcen countics willi local information
because: the area is simply "too big", but LPTV can divide the DMA into scrviceablc COl\llll\lllity scgments.

2) ChalCanooga TV produces 1I10stly scnsational stories inll county to inclcilse ratings whcre as LPTV slat ions
Brc community stations with the collllllunity at heart :lnd their stories arc morc posith'c which builds lip a
tQllllllunity instead or tcaring it down.

3) 111 IIle CbaUanooga DMA. five LPTV stations canmore adequalcly selVc lhe area. The)' can tic smaller
county cable systems with larger county cable S)'stCIIlS. This way LPTV can provide the information needed
and still be profitable. Only local busincsses support this type of news since they do 1I0t rcquire raling5 in
order to spend their ad dollars Oil local programs.

4) LPTV is better 1I1.1n cable ill providing local programs since 40% of the Chattanooga DMA is not scrviceu by
cable.

5) LPTV is belter than cable in providing local programs because il call lic dilTercllt cablc syslems in lhe samc
county or separate coullties together with its over 1I1e air signal.

6) Becau5C uflhe popularity of DBS, LPTV as a loclll program source canllrovide servicc 10 lhc users or DUS.
cable subscribers and over the air customers.

QUESTION:
How can tbe national news and rcgionalncws llroviders serve

our community with local news in a positive, honest and fair way?

Somc orlbe WDNN stalTworking hard every day lo serve their cOlllmunily through news Ihal builtJs amI c\l(;oUlagc~

P.04
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COMMUNITY

VOLUNTEERISM
tIC/Iamber of

Commerce
-Washington

D.C. Trip
-Salvation Army

Telet/loll
-Trouble

C/,ildrell
Teletllo"

-MS Walk
-High School

Mentors/'ip

o!'. ~

~'n l~" (inr", Ie"c lIutnl>\'. S~,.mJ row
" 'rnnro" (1,-RI JcrcmyM,lkKc""lIo1J, - (1 R) J)ollgSrHllh,llr""II"",p",,,m,

n~ WUNN- rV r""m ..... . ,. 'Gn I\nlhony, lll1l11 1<1" ,- •

IJ -R)' Melanic Patrick. JaslcCfl pun. [ma lIa",Ocy•( ·;:;~:pre~Je,,' and C.ld" Mcn,,'. (;"n.·,aI ,\,,,,,,r~r'
\ - ShcfTY Wem. NrW! V.,~rl~r. oug

WHO WE ARE ASA COMPANY!
OUf goal is to promote apositive As acommunity television station

quality of life in our community through we feel a strong desire to be good
local news, informational, sports and citizens by volunteering our bme and
entertainment programming, talent in our community,

OUf •. ,. .' .• '.. . . '.' •• . . We have a
mission is to B!W.AIJF'AS·WjG PRO~RAMS TIM tENUUHTIfN strong
produce fair, ,. •:1li.0iJdl/A PRODPCJ'0FlJ,XCELLENce' commitment
truthf I d ,,·BrAP"opu·:OFEtHIC:S..·.,·, .::, .... to the young
hone~ an, .:::: ::A;'.;.. " ... , .:: '. •• university

informational programs that serve both graduates we employ. Since they are
the interestof the pUblic. our community's professionals in training, we emphasize
elected leaders, business and chamber ethics, fairness and compassionate
leaders, schools and social agencies, civic reporting and story presentation skills.
groups and non-profit agencies.
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North Geor~a Television owns and operates four LPTV stations.

.~ :

W27BQ
CLEVELAND-TN

WIlNN has been honored and awMded
nationally "nd locany for ;t~ broadcast~.

\
\ : ~, '-,,/ .

I AI,Mm.
I'r"------L~--

~~WDNN
DALTON·GA

V\TDN"N"-TV (NC---rV) is
carried on. six cable systerr1s.

eDALTONlWhitfield County, GA
Falco" C"ble • cJrtlllrrelI (}

eRiNGGOLDfCatoosa County,GA
Fltlc:rm Cable· dr_1Ul1l

eCHATSWORTH/Murray County, GA
1Ifti£"" C/tble • ('''o""rli0

eUFo-CHICKAMAUGA-ROSSVILLE
CDlrtctllt C8bl~ • dll"",rl40

eCALHOUN/Gordon County,GA
CtJ",C'8S1 CliMe. dra""rl 10

eCLEVELAND, TN/Bradley County, TN
JIII_~di4 Cable - dum"rI 01

~.))
NGTV BROADCAST COVERAGE AREA IN THE CHATTANOOGA DMA

:,'~--_.._..__.._-.."
W65DI
CHATIANOOGA·TN
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~DNN Serving the COInIDunit:y
Through Locally Produced PrograrrJ.s
~ WDNN produces a positive, fair, and honest newscast that will serve
~ the public's interest, helping to insure a positive quality of life.

WDNN produces many local programs to the community.

WEEKLY PIroGRAIfIIS: • lW. Bray Show 4tCatoosa Directions .Local Church Services.La Voz De Dalton 5EAStMIAI. PROGRAMS: .Football Friday .Catamount CourtTalk
.NW Bruin Sports .Murray Co Football .Southeast Basketball .Around the Bases

SPECIAL PROGRAMS: .Politicallnterviews .Political Debates .Political Forum .Election Coverage
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I ,j''';';';:''F''WD~N!:N~ll!~lit'gj;'~~i~tQ~'ij:~~olit~dl1ting, , ' ", ,i01 ''''].

'.' ,,''idLiItJ~,!?~,ei;:(t;~I~#~Ji~I~iifi.,EpP~ ~~i.rr.~£~$l~~',. L] iii
WDNN SERVES OUR COMMUNITY'S PUBLIC SERVANTS

WDNN serves those in political office by distributing vital and important information to our community.

POLITICAL LEADERS COMMENTS ABOUT WDNN:
~rcia Governor l.ell Miller. "Having followed its broadcasl for the last four years· I have found WDNN to be a solid and

responsible sialion". U.S.Senator.Paul CO\'erdell, "Whenever I think offair & honesl reporting without sensationalism,
I think of WDNN·TV'. U.S. Congre!sman Nathan Deal, "The slaff of WDNN have been very professional

and efficienl in Iheir presentation ofthe news and other public information",
U.S. Senator Mal Cleland, "WDNN docs an outslandingjob in North Georgia."

U.S. Senator Trent Lott. "My good friend Senalor Paul Coverdell says many good things about you".

WDNN SERVES OUR COMlVlUNITY
WDNN develops political relationships so that the community it serves may have a voice in the political arena.

I -COMMUNITY COMMENTS ABOUT WDNN ~---. :~-I
Gkn RaulIC"h~nMrc."( un particularly in1pteSS~ with the quality oryour Nig""y NewsWlIlch • il is very mroothly prffi:nlcd and professionally done".

J..~ T.,.lor. PttMott ColI~~. "'Thank you agsin for an you do for Dalton College Md our eommunily".
, Ph)·uta Stephfl1:o, DtoIton/Wh,H1e1d UUII"lMr .rCommercr, "Thanb for a job well done on crealing and enticing our member! 10 celebrate the history of our

I
community". Sharon Brock, C.to_ l'ublk Sdtoob, "WDNN is a much needed addilion III our area. .

We need more local co\'erage for ollr cOll1JJltlOily. I want to thank you".
Alk~ Canon, C.tDOMl counCy Ollu.r or Commenr, .. A lIf'CCiallhanka 10 wlJNN for your ronlinullUll ~llPflOrt".L-____________ ..... . ~__. .. ___'

WDNN·TV / NORTH GEORGIA TELEVISION
101 S. SPENCER STREET, DALTON, GEORGIA 30721·3122 1.706.278.9713 11.800.953.6341 tax: 278.7950


